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Q4 2009 highlights

ÅGood result in Q4, given weak markets. EBITA NOK 348 million (-122 million)

ÅProfitability programme with total effect of NOK 1.2 billion in FY 2009

ÅAdvertising markets still weak. Ad revenues down 0.1% Y/Y

ÅContinued strong growth in online classifieds 

ïboth organic growth and growth from new launches

ÅDividend for 2009 proposed at NOK 1.50
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Revenue 

Q4 2009
EBITA margin

Q4 09 Q4 08

Underlying 

Change

y/y*

Q4 2009 highlights

*) Growth adjusted for acquisitions, divestments, currency fluctuations, close down of print classifieds in 

Spain and France and consolidation of Media Norge as of Q3 2009

Group 3 566 0 % 10 % -4 %

Editorial 2 713 -2 % 8 % -1 %

of which Print newspapers 2 426 -5 % 8 % -2 %

of which Online newspapers 287 22 % 5 % 0 %

Classifieds/directories 679 14 % 25 % 14 %
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Two strong strategic legs

European leader in rapidly growing online 
marketplaces

Leading positions in print and online editorial
space in Norway, Sweden and International
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Q4 2009 operations

Online 
classifieds

Finn.no
(owned by 

Media Norge)

Schibsted 
Classified

Media

Hitta (owned
by Schibsted 

Sweden)

Editorial

Media Norge

VG

Schibsted 
Sweden

International 
editorial
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Revenue: MNOK 679

EBITA: MNOK 167

Revenue: MNOK 2,713

EBITA: MNOK 219
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Revenues EBITA margin
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Strong development in Finn.no, 

growth in all segments

ÅQ4 EBITA NOK 67 million 

(NOK 44 million)

ÅQ4 EBITA margin 36% (30%)

ÅOperating revenues NOK 186 million, a growth of 

27% Y/Y. Underlying revenue growth 20%

ÅRecruitment 4%

ÅReal estate 30%

ÅCar 26%

ÅFinn Travel 45%

ÅStrong underlying growth for Torget

(general merchandise)

ÅSchibsted acquired direct stake of 38.6% in 

Finn.no in Q4, thereby increasing total exposure 

to 80% 

Finn.no

36%
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Stable growth rate and 

high margins in Blocket/Bytbil

Blocket/Bytbil

56%
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Source: KIA Index week 4/10

Online Classifieds

ÅQ4 EBITA SEK 77 million (SEK 67 million)

ÅEBITA margin 56% (58%)

ÅRevenue growth 19% Y/Y 

driven by ad volume, price adjustments, 

and new products

ÅStrong traffic position with number 3 

position in Sweden maintained. 

3.6 million unique users weekly, +13% Y/Y

ÅAwarded no. 7 best consumer brand in 

Sweden



0 %

20 %

40 %

60 %

80 %

0

4

8

12

16

Q3 
08

Q4 
08

Q1 
09

Q2 
09

Q3 
09

Q4 
09
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Good margins in challenging Spanish market

Online Classifieds

ÅEBITDA Spain of EUR 4.1 million 

(EUR 1.6 million), excluding InfoJobs. 

EUR 1.2 million in one offs

ÅRevenue increase 11% excluding 

InfoJobs

ÅOperating margin 29% (7%)

Spain online classifieds*

29%

*) Including LatAm, excluding InfoJobs
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InfoJobs Spain

49%
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ÅChallenging market situation in Spain

ÅEBITDA InfoJobs of EUR 3.5 million (EUR 5.4 million)

ÅEBITDA margin maintained at high levels

ÅRevenue decline 21% to EUR 7.1 million. Decline rate 

reduced compared to Q3 2009

ÅSchibsted controls 98.5% after increasing stake from 

75.2% in Q4
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Revenues EBITDA margin

LeBoncoin contributing to growth 

and margin improvement in France
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20%

France and Other online 

classifieds*
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Å20% EBITDA margin for Online 

classifieds France and Other

ÅGood growth in LaCentrale/Caradisiac

(50 % owned)

ÅContinued strong development for 

LeBonCoin (50% owned)

ÅEBITDA margin 50%

ÅOperating revenues Q4 2009 

EUR 6.0 million (100% of the company), 

+122% Y/Y

ÅStrong traffic development also in Q4, 

closing the gap to eBay

Online Classifieds

Source: MNR-Nielsen December 2009 *) Other includes SCM head office cost and eliminations. Chart excluding Italian operation until divestment in Q2 2009
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Leboncoin.fr eBay

Vivastreet Kijiji
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Continued roll out of Blocket concept in 2010

ÅRoll out strategy to continue in 

2010

ÅNOK 116 million invested in 

expansion in 2009

ÅSubito leaving Kijiji behind in 

Italy, becoming #1 in 

Classifieds

ÅEncouraging development in 

Malaysia, Mudah clear market 

leader

ÅRemaining sites still in early 

stage

Launched

2005

2006

2007

2007

2008 (acq.)

2008

2009

2009

2009

2009

2010

2010

Site name Country

Spain

France

Italy

Malaysia

Belgium

Portugal

Philippines

Greece

Indonesia

Finland

Switzerland

Hungary


