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Q3 2009 highlights

ÅQ3 EBITA NOK 303 million (199 million)

ÅNOK 1 billion profitability programme on track

ÅOperating revenues NOK 3.3 billion. Underlying revenue decline 2% in Q3 Y/Y

ÅAdvertising markets still weak. Ad revenues down 7% Y/Y

ÅContinued growth in online classifieds 

ïboth organic growth and growth from new launches

ÅIncreased exposure to high margin online classifieds sites

- Exposure to InfoJobs increased to 98.5% from 75%

- Exposure to Finn.no to be increased to 80.1% from 71%



Group 3 264 -2 % 9 % 7 %

Editorial 2 419 -7 % 5 % 4 %

of which Print newspapers 2 183 -9 % 7 % 4 %

of which Online newspapers 236 18 % -7 % 2 %

Classifieds/directories 690 10 % 31 % 27 %
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Revenue 

Q3 2009
EBITA margin

Q3 09 Q3 08

Underlying 

Change

y/y*

Q3 2009 highlights
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Two strong strategic arms

European leader in rapidly growing
online marketplaces

Leading positions in print and online 
space in Norway, Sweden and Estonia
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Q3 2009 operations

Online 
classifieds

Finn.no
(owned by 

Media Norge)

Schibsted 
Classified

Media

Hitta (owned
by Schibsted 

Sweden)

Editorial

Media Norge

VG

Schibsted 
Sweden

International 
editorial
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Back to growth for Finn,

record high profits

ÅQ3 EBITA NOK 91 million 

(NOK 82 million)

ÅOperating revenues NOK 201 million, a growth 

of 14% Y/Y, helped by integration of Schibsted 

Søk

ÅRevenue growth 9% (continuous)

ÅRecruitment -16%

ÅReal estate +10%

ÅCar +24%

ÅTorget (general merchandise) +52%

ÅFinn Travel +45%

ÅEBITA margin 45% (47%)

ÅSchibsted acquired direct stake of 38% in 

Finn.no in Q4, thereby controlling 80.1% 

- dependent on approval from MNO

general meeting

Finn.no

45%

M
ill

io
n
 N

O
K

Online Classifieds
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Stable growth rate and 

high margins in Blocket/Bytbil

ÅQ3 EBITA SEK 86 million (SEK 73 

million)

ÅEBITA margin 62% (62%)

ÅRevenue growth 17% Y/Y 

driven by ad volume, price adjustments, 

and new products

ÅStrong traffic position with number 3 

position in Sweden maintained. 

3.6 million unique users weekly 

Blocket/Bytbil

62%
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Source: KIA Index week 43/09

Online Classifieds
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Strong margins in challenging Spanish market

Online Classifieds

ÅEBITDA Spain of EUR 3.5 million 

(EUR 2.6 million), excluding InfoJobs

ÅRevenue increase 5% excluding InfoJobs

ÅOperating margin 27% (21%)

Spain online classifieds*

27%

*) Including LatAm, excluding InfoJobs
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InfoJobs Spain

59%
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ÅChallenging market situation in Spain

ÅEBITDA InfoJobs of EUR 4.4 million (EUR 7.5 million)

ÅEBITDA margin maintained at high levels

ÅRevenue decline 33% to EUR 7.5 million. Decline rate 

reduced compared to Q2 2009

ÅSchibsted increased stake from 75.2% to 98.5%



LeBoncoin contributing to growth 

and margin improvement in France
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Å31% EBITDA margin

ÅGood growth in LaCentrale

ÅContinued strong development for 

LeBonCoin (50% owned)

ÅEBITDA margin 51%

ÅOperating revenues Q3 2009 

EUR 4.8 million (100% of the company)

ÅExceptional traffic increase also in Q3, 

reducing the gap to eBay

Online Classifieds

0

2,000

4,000

6,000

8,000

10,000

12,000

14,000

M
a
y
/0

7

J
u
l/
0
7

S
e
p
/0

7

N
o
v
/0

7

J
a
n
/0

8

M
a
r/

0
8

M
a
y
/0

8

J
u
l/
0
8

S
e
p
/0

8

N
o
v
/0

8

J
a
n
/0

9

M
a
r/

0
9

M
a
y
/0

9

J
u
l/
0
9

S
e
p
/0

9

Leboncoin.fr Vivastreet
eBay Kijiji

Source: Nielsen Netratings September 2009 *) Including losses from Italy until divestment in Q2 2009

Unique monthly users (1,000)
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Continued roll out of Blocket concept

ÅBlocket concept launched in 8 countries 

outside Sweden. 

ÅFour launches during the last 12 months

Å Indonesia launched in November 2009 

(50% owned by Schibsted)

ÅRoll out strategy to continue in 2010

ÅGood momentum for Subito in head to 

head competition for #1 position in Italy

Online Classifieds

http://www.berniaga.com/
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Continued revenue growth and 

margin increase in Hitta.se

ÅContinued revenue growth in Hitta. 21% 

increase Y/Y

ÅQ3 underlying EBITA 14 million (SEK 10 

million), securing margin of 19%

ÅSatisfying situation versus competitor 

Eniro in terms of traffic

Hitta.se

Directories Sweden

Unique weekly users

19%
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Source: KIA Index
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Strong improvements through cost 

reductions in Media Norge print newspapers
Media Norge print newspapers

Aftenposten print newspaper

Editorial Norway

1%

5%

ÅMedia Norge print newspapers revenues down 11% in 

challenging advertising market

ÅCirculation revenues +9%, advertising -24%

ÅEBITA NOK 19 million in seasonally weak Q3. 

Improvement through cost reductions

ÅExtra cost measures to counter weak development in 

Stavanger Aftenblad
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ÅAftenposten print EBITA 

NOK 20 million (NOK -9 million)

ÅOperating cost reduced by 16% Y/Y

ÅAdvertising revenue decrease 21%

ÅReal estate classifieds -19%

ÅRecruitment classifieds -38%

ÅBrand/retail advertising -17%

Å Increased circulation revenues
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Revenues EBITA margin

Å Increased circulation revenues despite 

volume decline 8.3% year to date. 

5.9% volume decline in Q3 isolated Y/Y

ÅPrint advertising revenues declined 16% Y/Y

ÅPrint EBITA NOK 89 million (NOK 75 million), 

helped by significant effect from cost 

measures

ÅRevenues decline 3%, EBITA NOK 12 million 

(22 million)

ÅMargins softened by increased activity and 

slowing advertising markets

ÅCost measures, including head count 

reductions to be implemented

ÅContinued online traffic growth ïmarket 

leader position reinforced
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Price increases and cost reductions 

secure strong result in tough market

Editorial Norway

Print

Online

21%

18%
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Improved results in Schibsted Sverige

Editorial Sweden

ÅQ3 EBITA SEK -5 million 

(SEK -21 million)

ÅOperating revenues declined 5% Y/Y vs. 12% in Q2

ÅPrint advertising revenue decrease 10% in Q3 Y/Y

ÅCirculation revenues increased 6% in Q3 Y/Y 

helped by increased volume and price

ÅCirculation volume increased 2% YTD

Svenska Dagbladet Group

-2%
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Schibsted Sverige group

6%
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ÅSchibsted Sverige SEK EBITA 55 million (42 million)

ÅAll operations in Sweden, except Sandrew

Metronome, organized under one group management

ÅPurpose: To improve efficiency through collaboration 

across operations

ÅTo move into one building during 2011
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10%
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Print margins improvement, 

online back to growth

Editorial Sweden

ÅQ3 EBITA SEK 50 million 

(SEK 51 million)

ÅAdvertising revenue decrease 8% Y/Y vs. 

27% in Q2 Y/Y

ÅCirculation volume decline 6% weekdays 

year to date

ÅFlat circulation revenues

ÅRevenue growth 1% vs. 20% decline in Q2

ÅCost measures, including head count 

reductions to be implemented

ÅQ3 EBITA SEK 9 million (SEK 13 million)

Aftonbladet print newspaper

Aftonbladet online newspaper

12%
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